This book is a collaborative effort of a group of professors who teach social and behavioral sciences to public health students, and who have become increasingly dissatisfied with the lack of an introductory text that applies social science to public health as opposed to medicine, nursing, or general health sciences. The first of four sections in the book introduces key concepts and frameworks that organize the content of subsequent chapters. Part two emphasizes theoretical perspectives from the social and behavioral sciences that have relevance for public health research and practice. Part three addresses the different ways in which society responds to illness. The final section is entitled ''Special Topics,'' and includes a chapter each on international health, gerontological health, nutrition, and mental health. This is a reference for health care executives wanting all the management basics in a single volume. Not only does it cover the management essentials (strategic planning, budgeting, managing change, team management, and marketing), but it also covers topics such as policy, law, and career management. It contains chapters by leading writers and thinkers both from academia and the consulting world. In the first edition of this book, the authors examined health care policymaking from a longterm political perspective, describing how Congress, the president, special interest groups, bureaucracy, and state governments helped define policy problems and find politically feasible solutions. In this second edition, they have expanded their coverage and analysis to demonstrate themes in four key time periods: 1965, when Medicaid and Medicare were passed; 1981, when the Omnibus Budget Reconciliation Act (OBRA) came into being; 1994, when health care reform was at the forefront of President Clinton's agenda; and 2000, when health care reform was central to the presidential campaign platforms.
